
Want to drive more holiday sales?

Start early

Expand across channels

Add ways to buy and 
receive goods

Share gift guides

Offer rewards

Never stop planning

You’ll need to anticipate your customers’ needs and build convenient, 
rewarding experiences in every channel. These tips and insights will spell it out for you.

Connect with your customers right now to 
keep your brand top-of-mind during the 
holiday season.

By uniting all your channel views, you’ll 
know the best one to engage each 
customer on. 

When customers can shop how they 
want, they’ll be more likely to buy. 

The best way to earn loyalty is with a 
program that delivers unique rewards 
based on your customer knowledge. 

Customers think about gift shopping all year. So should you. 
Take a holistic approach to loyalty, and use marketing tech to 
build strong connections that last beyond December. 

We’ll help you get ahead this season.  
Reach out today and get the full 2018 Holiday Retail Outlook Guide.

With smart machine learning, you’ll deliver 
holiday gift guides tailored to each customer’s 
needs.

of customers are 
on the lookout 
for holiday gifts 
year-round

of customers make additional purchases 
when they buy online and pick up in-store

say that “free shipping” influences  
their purchasing decision

69%

S

of customers say they’re “likely” to use 
loyalty rewards during the holiday season

say they’re “much more likely” to shop at 
stores where they’re loyalty members 
(up 26% from last year).

Holiday Season Cheat Sheet
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20–45%
91%

of customers 
plan to shop 

more on mobile 
during holiday

34%

33%
say they’re likely to use 
gift guides both online 

and offline
23%

of holiday customers 
use a wish list created 

by their friends & 
family

more shopping trips  
are made by a brands’  
multichannel customers  
vs. single-channel ones

3.2

of customers start holiday 
shopping as early as March 

of customers finish holiday 
shopping before December 24% 50%

39%
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